[image: image1.jpg]S ——

_
SAN PATRICIO

ECONOMIC DEVELOPMENT CORPORATION




Ingleside Hotel Occupancy 

& San Patricio County Tourism Revenue


Hotel occupancy rates in Ingleside have continued to dwarf Aransas Pass and Portland for many years. However, Ingleside only offers hotel rooms that are $60 - $79.99 and catering to business travelers. On the contrary, Aransas Pass offers rooms from $39.99 - $89.99 which caters to both tourist and business travelers. However, their occupancy rates for the last four years varies from 46.4% to 56.3%. As illustrated in the graph below, Ingleside has steadily increased over the last five years to an occupancy rate of 75.4%. This indicates a need for hotels in Ingleside in the price range of $60 -$79.99 to satisfy a need found in the market. 
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http://www.travel.state.tx.us/asp/customreports.asp?c=409&reporttype=p&p=INGLESIDE&m=1

[image: image3.emf]77.6

69.7

81.7

71.9

75.23

62

64

66

68

70

72

74

76

78

80

82

1

Percentage per Quarter

Hotel Occupancy for Ingleside 2004 $60-69.99

Quarter 1

Quarter 2

Quarter 3

Quarter 4

Year Total


[image: image4.emf]78.5

69.8

82.2

76.83

60

65

70

75

80

85

1

Percentage per Quarter

Hotel Occupancy Ingleside 2004 $70-79.99

Quarter 1

Quarter 2

Quarter 3

None Reporting

Year Total


http://www.travel.state.tx.us/asp/customreports.asp?c=409&reporttype=p&p=INGLESIDE&m=1
[image: image5.jpg]S ——

_
SAN PATRICIO

ECONOMIC DEVELOPMENT CORPORATION





San Patricio County has shown a steady increase in tourism for several years. In the year 2003 this growth culminated with a total income of $71,646,000. Our nine year growth has averages a 7% each year with a total growth of 83.36%. From these statistics we can project 2004 (data is not available at present) and 2005 (as illustrated below in the chart). The two surrounding counties posted significant dollar amounts in 2003 also: Nueces county $686,463,000.00 and Aransas county $65,596,000.00.
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http://www.travel.state.tx.us/asp/tspend.asp?reporttype=c&c=205&m=1&r=1&s=1&h=1&Submit=Proceed


When projecting our growth of tourism and hotel occupancy, San Patricio county and Ingleside can see continued economic growth in both areas with tourism topping $100 million mark by the year 2008. To position themselves to respond to market forces there are several alternatives that can be entertained.

Alternatives:


Solicit hotel franchises to bring a hotel into Ingleside with the price range of 

$60 - $79.99.

Pros:

· It would better service the current market.

· It would position Ingleside for growth expected in the future.

Cons:

· It may saturate the market.

· It would require offering tax incentives.

Advertise with a billboard in San Antonio to make tourist aware of San Patricio County.

Pros:

· Tourist would become more aware of San Patricio County.

· Businesses in the county would benefit from added revenue.

Cons:

· It would require an investment of $13,250.00 for the first year.

· It may not bring in more revenue.

REGIONAL TRAVEL IMPACT MODEL (RTIM) METHODOLOGY

The Regional Travel Impact Model (RTIM) provides estimates of the direct impact of visitor spending at the state, regional and county level. The initial impact of visitor spending is used to calculate the earnings, employment and tax receipts associated with this spending. The basic procedure is described in the following three sections. The direct estimates of the RTIM can also be used as inputs for the analysis of secondary impacts and Gross State Product, also described below.

VISITOR SPENDING

Spending estimates are derived from two types of data: (1) the visitor spending patterns of specific types of visitors, and (2) the amount or volume of visitation associated with each visitor category. The types or categories of visitors typically include: hotel/motel guests, campers, overnight guests in unpaid private homes of friends and relatives, overnight stays in vacation or second homes, and day trips (non-routine travel of at least 50 miles one-way from home). The spending patterns refer to the average amounts spent on specific commodities, including accommodations, food service, groceries, ground transportation, entertainment, and other retail purchases. The average daily spending patterns of these different types of visitors are estimated from available survey data on a state, regional and/or urban-rural basis. The visitation estimates are derived from a variety of sources, including room tax data, camping attendance data, visitor survey data, and census housing data. The resulting calculations provide detailed county level estimates of visitor spending for specific commodities. The estimates are typically reported on an annual basis.

SECONDARY IMPACTS

The previously discussed estimates of visitor spending and travel-generated earnings, employment and tax receipts refer to direct impacts only. Secondary impacts include geographically bounded indirect and induced impacts. Indirect impacts represent the purchases of goods and services by firms within a defined geographic area that are attributable to the purchases of visitors. Induced impacts represent the purchases of goods and services (also geographically bounded) by employees that are attributable to the earnings generated by visitor spending. Estimates of these secondary impacts (typically reported as earnings, employment and tax receipts) are prepared by Dean Runyan Associates by using the direct estimates of travel-generated earnings and employment as input data for use with other input-output models.

http://www.travel.state.tx.us/documents/TXGSPrptr2127374278443786025.pdf
